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Happiness@TheSpeedofLife Newsletter 
June 2003: Live for Life, not Stuff 
1,013 words of content -- approximate reading time required: 4.05 minutes.  And isn't your 
happiness worth it? 
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
Welcome to the first summer edition of my e-newsletter, which focuses on defining and applying 
the 13 Principles of Happiness in your life and work.  It is a (more or less) monthly 
communication.  I invite your comments, reactions, and ideas.  Jim 
 
==>If you like what you read here why not share it with a friend?   
==>If you received this from someone else you can join (it's FREE) in a few seconds.  
Instructions are at the end of this newsletter.  I never rent, sell, or give away my lists. 
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============= 
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IV.  Random Fun Stuff 
V.  Instructions and contact info 
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
I.  HAPPINESS PRINCIPLE #3 - LIVE FOR LIFE NOT STUFF 
 
"The real measure of your wealth is how much you'd be worth if you lost all your money." ~Author 
Unknown 
 
A typical American is exposed to nearly 3,000 marketing images every day - on the TV, on 
billboards, in the paper, at sporting events, etc.  What is the main message?  You are incomplete.  
You are missing out.  You are inadequate, unless you buy/use/wear/eat our product.   
 
What's up with this?  You are NOT inadequate.  You are just fine, as you are.   
 
Every study ever conducted on the subject of motivation comes to the same conclusion:  for most 
of us, money does NOT buy happiness.  Oh, it can make us feel good in the short term, and 
some money is necessary for the basics of life, but if you are not happy with WHO you are, more 
"stuff" won't help. 
 
How does one Live for Life? 
 
~~ Create a Joy List.  Write down all the things that bring you Joy.  Then add to it regularly.  
Notice the patterns.  Then focus on creating more opportunities for yourself to engage in what 
nourishes you. 
 
~~ Focus on Internal versus External.  "Keeping up with the Joneses" is a lifestyle that leads in 
only one direction - down the path to "never quite there."  Instead, base what you want on what is 
important to YOU. 
 
~~ Challenge Yourself to Notice What You Have.  Ask: "In what ways is my life perfect, as it is 
right now?"  You may surprise yourself with how long your list gets! 
 
~*~*~QUOTES~*~*~ 
 
"There are people who have money and people who are rich."  ~Coco Chanel 
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"In your soul are infinitely precious things that cannot be taken from you."  ~Oscar Wilde 
 
"Advertisers in general bear a large part of the responsibility for the deep feelings of inadequacy 
that drive <us> to psychiatrists, pills, or the bottle."  ~Marya Mannes, But Will It Sell?, 1964 
 
"Who covets more, is evermore a slave."  ~Robert Herrick 
 
If you'd like to download a 1-page summary of the 13 Principles as a reference, you can do so 
right now: http://www.1leadercoach.com/happiness/philosophies.cfm 
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
II.  PERSONAL REFLECTIONS - MEMORIES TRUMP SOUVENIRS  
 
I recently returned from a holiday in Ireland, where my eldest daughter just completed a year of 
study abroad at Trinity College in Dublin.  We spent a week touring the southern and western 
coasts of the island, staying at Bed & Breakfasts in whatever town we were passing through at 
supper time.  We got lost on several occasions, but each time made a discovery that would never 
have occurred if we had stayed on our planned path.  We created some wonderful memories 
together.   
 
During our adventure we did a bit of shopping--various Celtic gifts bought on the famous Grafton 
Street pedestrian mall in the heart of Dublin; hand-crafted crystal in Waterford; Irish wool 
sweaters at the Blarney Woolen Mills; and Royal Tara China direct from the source in Galway.   
 
These were all beautiful things, and for a guy who was raised in an Irish family it was incredibly 
exciting to purchase this stuff at the source!  But as I reflect on what I took away from the trip, it 
wasn't about the purchased goods.   
 
~~It wasn't the crystal, but the memory of how we accidentally (not on purpose!) drove past the 
Waterford works and went in on a whim. 
 
~~The gifts purchased in Dublin pale in comparison to the fun we had touring the Guinness 
factory at St James Gate, and encouraging Kelly as she forced herself to drink her first real pint 
("I CAN'T leave Ireland without drinking a Guiness, Dad!") 
 
~~The sweaters were nice, but the fun part was that they were made from the very sheep we 
kept meeting on the road.  
 
What are some of the memories you've created?   
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
III. IN THE WORKPLACE 
 
Recognize that dollars don't make people happy.  They provide short-term pleasure, but not long-
term motivation.   
 
Several of the major compensation consulting firms have issued their annual summary reports on 
what corporations are doing with pay raises.  The bad news:  average annual merit increases are 
forecast at their lowest level in 30 years.  Of course, inflation is at it's lowest levels, too, but that's 
not the point.  Handing out 2% raises does not get people excited.   
 
TRY THIS: So when it comes your turn to deliver the news, don't apologize.  Instead, be curious.  
Find out what people want.  Maybe it is more time off for travel, or to work on a really cool project, 
or to cross train with another team, or work a flexible schedule, or attend a personal development 
seminar.  
 

http://www.1leadercoach.com/happiness/philosophies.cfm
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From the June 23 Fortune Magazine (Ask Annie): "Don't depend on external rewards.  You'll 
never have enough control over them, because luck, market conditions, and executive decision--
making above you will always play a role.  So find something you can be proud to do whether 
you're highly rewarded or not.  It's a lifelong process." 
 
Remember, leadership is not about a title.  Anyone can be a leader if they focus on helping others 
to succeed and grow!  
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
IV. RANDOM FUN STUFF 
 
SUMMER READING LIST:  It's the beginning of summer, and time for my Fourth Annual Summer 
Reading List.  Each year I ask friends and colleagues for suggestions for beach and business 
reading, research the ones that sound interesting, then compile and publish the entire list for 
sharing.  It includes mini-reviews and interesting perspectives. 
 
I do this, really, for the fun of it, and because the exercise exposes me to new genres and new 
titles that I would NEVER have picked up on my own.  You can view or download a copy of this 
year's list here: http://www.1leadercoach.com/.  Click on the Summer Reading List icon. 
 
GO HERE, VIEW THIS: http://home.attbi.com/~bernhard36/honda-ad.html  
What you will see is one of the coolest Rube Goldberg machines ever created.  It's a Honda 
commercial currently showing in the UK. Very important that you understand: There are no 
computer graphics or digital tricks in the film. Everything you see really happened in real time 
exactly as you see it, two minutes long. The film took 606 takes to have it all work perfectly.  Tip:  
turn up the sound when you watch it. 
 
~*~*~*~*~*~*~*~*~*~*~*~*~*~*~*~ 
V. INSTRUCTIONS AND CONTACT INFORMATION  
 
Jim Smith is a personal and leadership coach, trainer, and Speaker.  Jim is a recovered corporate 
executive who has over a decade of experience helping leaders at all levels to be happier and 
more successful in their lives and careers.  He'd love to help you succeed in a bigger game!  Why 
not bring Jim into your organization for a mid-day "Happy Hour" (it's alcohol free!) on the 13 
Principles?   
 
=> P.S. Don't keep us a secret. We grow by referral, so please pass it on!  To join our 
complimentary newsletter, please visit my website: http://www.1leadercoach.com/ . 
 
Drop me a line anytime with your feedback and questions!  Jim  mailto:Jim@1LeaderCoach.com  
 
***************** 
Happiness is a decision, not an event. 
How will YOU decide today? 
***************** 
To JOIN, mail to: mailto:Subscribe@1LeaderCoach.com?subject=Subscribe_Happiness, or 
register from the home page at: http://www.1LeaderCoach.com  
To LEAVE, mail to: mailto:Unsubscribe@1LeaderCoach.com?subject=Unsubscribe_Happiness    
***************** 
Copyright (c) 2003, People Inc, all rights reserved. Permission granted to reproduce, copy or 
distribute HAPPINESS@THESPEEDOFLIFE as long as this copyright notice and full information 
about contacting the author is attached.  If you choose to do otherwise, I will be very unhappy L 
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